THE ALEPPO CDS BRAND MANUAL
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Aleppo City Development Strategy




We have developed these guidelines to help you use the ALEPPO CDS Brand
— when creating and producing materials for your own communications,
initiatives and events.

Please explore them, use them and enjoy them.

If you have any questions along the way, please e-mail Nihad Alamiri at
nihad@nn-designstudio.com, or call +963 (21) 2636425.

The visual identity presented in this manual brings to life ALEPPO CDS brand
values. It expresses our positioning in a rich, beautiful and inspiring way.

The following pages explain more about the brand elements and how to use
them consistently across all media and communications.
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LOGO

Aleppo City Development Strategy

The ALEPPO CDS logotype is the most important element of the visual
identity. It is the visual embodiment of the brand that people will
instantly come to recognize and associate with the ALEPPO CDS

The following pages outline a few simple rules about the logotype.
Please take your time to understand how it is applied so that it will
always appear in a clear and consistent way

November , 2008 :@@“—mm \

The logotype has been specially created for ALEPPO CDS, so please
don't alter it in any way. It must always be reproduced from master
artwork. Different artworks have been created for different
applications; these can be obtained from the brand toolkit.
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Logo - Usage

Exclusion zone Minimum size

We've defined an exclusion zone that stops other graphic elements interfering with the ALEPPO CDS logotype. The logotype should never be too small
to read. We've set a minimum size of
20mm

ANOTHER
1L0GO -

: | ]X :”Uuwm

20MM

JANOTHER’ﬂ liino| ANOTHER
L O G O ______ !Alemﬂﬂy-ﬂafdonmemjtralegyi ______ L O G O

! X

= ANOTHER
LOGO
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Logo - Positioning

Always follow the exclusion zone rule when positioning the logotype The logo does not have to live in corners or along edges in every instance,
around the edges of a page or when you are combining it with other but care must be taken to create well balanced and considered
graphic elements. compositions.
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Logo - Brand colors

Aleppo City Development Strategy

November , 2008 muﬁ“-”-'m \

ppa City Development Strategy

Aleppa City Development Strategy

Alegipo City Development Strategy

Aleppo Oty Development Strateqy

Meppo Cty Development Strategy

Aleppo Dty Development Strateg Aleppo Oty Development Strategy

Meppo Oty Development Strategy Aleppo Oty Development Strategy

Aleppo Oty Development Strategy

Aleppo Oty Development Strateqy Aleppo Gty Development Strategy

To keep our brand fresh and exciting we have created a palette of 10 colors. The inspiration for these is explained in the next section. The logotype can be
produced only from these colors in both positive (color on white) and negative (white out of color) forms. Please select the most appropriate color for your
communication and over time try to use them equally so we don’t become associated with just one or two colors.
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Logo - Usage on none-brand colors

Where possible use the logotype on brand colors. For instances where
this is not possible, we have created special transparent logotype
artworks for use on non-brand colors

Aleppo City Development Strategy

Predominantly dark colors
For visual prominence and legibility, we only use the transparent white
version of the logotype on dark non-brand colors.

November, 2008

Please note that the transparency affects the lines above the logotype.
Remember to use the specified exclusion zone to keep clear from other
logotypes or graphic elements

Aleppo City Development Strategy

Aleppo City Development Strategy

Very light colors

Very light non-brand colors allow the opportunity to use the colors from
our palette. Always try to choose a color that is sympathetic to the
background non-brand color
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Logo - Usage on photographs

We have created special transparent logotype artworks for use on photographs. Please note that the transparency affects the lines above the logotype.

Aleppo City Development Strategy

.. Aleppo City Development Eﬂmt?gy

’.

Predominantly dark Predominantly light
For visual prominence and legibility, we only use the transparent white Lighter images allow the opportunity to use the colors from our palette.
version of the logotype on dark images. Always try to choose a color that is sympathetic to those within the

selected images.
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l I .:

Alep City Development rategy

Logo - Don’ts

B
=

eppo City Development Strate

Aleppo Arts Festival
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COLOUR

Our chosen color palette was inspired by Aleppo. The colors reflect not only
the culture and history of Aleppo but also the vibrancy and energy of the
Aleppo CDS work
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Colors - Palette
Warm and Rich Lively and vibrant

These colors reflect the CDS concern with the history, richness of culture These colors reflect the energy of the CDS.
and warmth of the city

Red Brown Ochre Turquoise Slate Blue Green Purple Red Orange
Sandstone
PANTONE® PANTONE® PANTONE® PANTONE® PANTONE® PANTONE® PANTONE® PANTONE® PANTONE® PANTONE®
5005 7518 7505 7475 432 7462 371 255 194 159
Cco Cco co C50 Cc20 C 100 C45 c60 Cco Cco
M 50 M 50 M 40 MO M 5 M 60 MO M 95 M 100 M 70
Y 20 Y 40 Y 60 Y 25 YO YO Y 95 YO Y 55 Y 90
K30 K70 K 60 K 45 K 85 K 15 K 65 K 15 K 45 K10
R 170 R 90 R110 R 100 R 55 R 35 R75 R 105 R 130 R 195
G 115 G 60 G 80 G 130 G 60 G 80 G 115 G30 GO G95
B 125 B 50 B 50 B 130 B 65 B 150 B 20 B 120 B 45 B 35
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Colors - Usage

The identity can by applied by using any of the 10 approved colors. It can appear both as a solid full bleed color or reversed out of white as the examples
illustrate below.

Full-bleed background usage Using a white background

HOW WE

s i - nns:ms TITLE : ) HOW WE
THE WORLD

‘ -’ j i i CHANGED
|| Fehnindeatet THE WORLD

TOUR GUIDE MANUAL

DISCOVER
YOUR CITY

text text text text text text text text
TEXE TEXT TEXT text

TBXT TeXT text text text text text text thjg

el | f y. ! \ INSPIRING INFLUENCE 4 qewthewgjhtext text text

text
Text text text text
Text text text

text
Text text text text
Text text text

Aleppo City Development Strategy

10
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Colors - Don’ts

TLETITLLETITLE
fte. fext text text text text text text text text
text X1 ext text Lext text text text text
text te * text text text

INSPIRINT INFLU'2NCE

o City Development Strat

Do not mix the colors within the logo

TITLETILETITLE TTLETITLETLE
1EXT 1T toT texT tEXTEERY. text text teat
Lttt text text fext et teact fext text
X0 text text text text text text text text
1EXE BT text text text tet text taxt tex"

INSPIRING INFLUENCE INSPIRING INFLUENCE iNSPIRING INFLUENCE

Do not choose colors which clash with the Imagery

11
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Colors - Photography

Photography is a key part of our identity and our use of color
should always feel complimentary to the image. To achieve
this, choose the color from our palette that is closest to the
dominant color in the selected photograph.

COMPLIMENTARY COLOUR
FROM PALETTE

TITLE TIMLE TITLE

Text text text text text text text text text

text text text text text text text text text
J text text text text text text text text text

fext text text text text text text text text

INSPIRING INFLUENCE

November , 2008 :ﬂuﬁ“-”-'-m \

TITLE TITLE TITLE

Text text text text text text text text text
Text text text text text text text text text
Text text text text text text text text text
TEXT 1EXT text text text text text text text

INSPIRING INFLUENCE

TITLETITLETITLE

fext text text text text text text text text
text text text text text text text text text
et text text text text text text text text
text text text text text text text text text

INSPIRING INFLUENCE

Aleppo City Development Strategy

12
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TYPOGRAPHY

Typography is a powerful tool in the development of a creative identity. The Aleppo CDS brand uses Myriad Roman in all uses; titles, headlines
Using a typeface consistently makes it recognizable. It pulls together and body text
communications and makes them more distinctive. The style of type we

use to bring our communication to life sets the tone of our brand; clean,
modern and stylish

MYRIAD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

13
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Typography - Using the typeface

Titles, headlines, and quotes
Use UPPERCASE with tracking value of 50. To create impact and recognition in titles, headlines and quotes,

a tint of 50% is used. This is applied to the secondary line of information and the cooler is always the same
as that used on the spread. This effect is used instead of bold and italic type.

INSPIRING INFLUENCE

“I LOVE THE COBBLESTONES, IJUST
THINK IT'S A REALLY BEAUTEUL €ITY. : i e
5
- 2 ‘Weppo City Dey I Aleppo City. trategy

TO WALKAROUND INAND GETLOSTIN: E
ATOL NGLAND

“| LOVE THE COBBLESTONES. | JUST
THINK IT'S A REALLY BEAUTIFUL CITY
TO WALKAROUND IN AND GET LOST IN” INSPIRING INFLUENCE

ATOURIST FROM ENGLAND A RCH ITECTU R E

“| LOVE THE COBBLESTONES. | JUST
THINK IT’S A REALLY BEAUTIFUL CITY
TO WALKAROUND IN AND GET LOST IN"
ATOURIST FROM ENGLAND

November, 2008 m@h_u_lm\

Title leading guide

Use the guide below to determine
leading for titles, headlines and
guotes at sizes above 14pt.

"ALWAYS
I[FOR YO

0.5X

MIGHT

o,si“NSP
FES

14
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Typography - Using the typeface

Body text

Use the automatic leading setting (approximately the point size plus
2). To emphasize phrases, use 50% tint of the color or use
UPPERCASE with tracking set to 50. Do not use bold and italic
versions of the font.

FESTIVAL OF LIGHT
The University of Aleppo and the Aleppo Gallery
of Modern Arts are bringing together Aleppo's

top Artisits to explore the theme of light at an in-
teractive exhibition and week long festival.

EVENTS IN MARCH

Lorem quis adit velit praessi exercin hent
Duisi. Lor sim ip ea commy nibh exeros num
veling CITY PARADE init nonummodo exer
aliquis nostie feui tincidunt irila fegiamquo
prorum publiam teresci essicit virmius et
quo visum iae consupp issiterferit L. Sp. Vali,
tabenihiciem inatuam. Maed Catrae inte fac
rei inaris ALEPPO CITY REGION quam publibul
comning lerfecondam inatam in viture que.

November, 2008

Power point font

Arial is used for all power point presentations. This ensures compatibility
and cohesion across all platforms and on computers that do not have the
brand font Myriad installed. Use the same rules, guides, and
specifications as if using Myriad.

ARIAL
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
0123456789

15
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Typography - Layout and grid

Layouts should be clean and simple. To achieve this you should avoid combining too many sizes of text.

FESTIVAL OF LIGHT
The University of Aleppo and the Aleppo Gallery of
Modern Arts are bringing together Aleppo's top Artists
to explore the theme of ight at an interactive exhibition
and week ong festival

INSPIRING INFLUENCE

“ALWAYS HAVE A VIVID IMAGINATION,
FORYDU NEVER KNOW WHEN
MIGHT NEEDIT® I ROWLNG

LITERATURE IN EDINBURGH
2005 CITY O LITERATURE

e o st amt;
cpeer

g, 0
oat  vohpta vl dhmdoy
= =

St numa

EVENTS IN APRIL
xapteir s cezatezt
apitic nen prkdnt st b
i el st ot
s 2 ez,

mmcn P
ot o ik et
roent znt

x

On portrait ‘A format’ layouts use a simple 4 column grid

November, 2008

"ALWAYS HAVE A VIVID IMAGINATION,
FOR YOU NEVER KNOW WHEN YOU
MIGHT NEED IT."

INSPIRING INFLUENCE
ARCHITECTURE

EVENTS IN MARCH
ipsum dolor sit amet, consect
ing elit,sed dons eiusm
od tempor incididunt ut labore et
dolore magna aliqua.

Ut enim ad minim veniam, quisnos
trud exercitation ullamco labo ris ni
si utaliquip ex ea commod oconse
Duis aute irure dolor in reprehe
nderit in voluptate velit es se cillum
dolore eu fugiat nulla. pariatur.

16
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Aleppa City Development

Typography - Layout and grid

INSPIRING INFLUENCE

INSPIRING INFLUENCE
MUSIC

EVENTS IN MARCH Lororn e dfor st amat, EVENTS IN MARCH Corem fpaum doler st e EVENTS IN MARCH Loram gmam dolor st armet. EVENTS INMARCH Loram g dolor shamst,
L ot amet, cod  Lomm Lorom lsum dolor s armet, e
ptcng o 1ad
s doiaiend g rerepor mcsidunt
labors e dolcr i - s iy
siga ‘variam, quis osine axorcation  shiua voriarn g nosiud amrctatkn g vectam,quls s rerclation
ullames abors i ut sbessp e lames lors st qulp & wllamzs aborts st sl e
u s
nostiud axariatlon lamcs ncsirud saerciaion ulamco posind cxaratlon kamca Ty
= e ki ol , eprabandort i voupate velt
- i " gt mul eprahandan i wsacihum doior e agatnulla
antoccascat et =
eupcatat nor prokdar. st i1 urt
el qui offeis dessrunt ot culra . o st melln e qui ofciadesarurt mollt.
Escoptens e occaocat v s aborum. Excoptour 2t occaucat arim it aoram [u—— anen dlastsborur.
cupedstatnompreidant sunt in ‘cupicatat ron proidnt st 1 cupdnat non proden.ur
avpaquioicn deseure ol EVENTS I APRIL calpo quecfica dessruntmellt.  EVENTS N APRIL s quloff cksannt mollt e
cupicatat o peotders, snt n cupicatat nce prokder, st 1
EVENTS IN MARCH il qul offcia ot el EVENTS IN MARCH culpaqdofidadesrantmolll  EVENTS IN MARCH EVENTS INMARCH
Lo e ok s amet, arend s aborum, vor it ame con Loram cn am
cortciatur adphiing il sod sectob adpsicing it sd do soctaur adlptscng ol sad da
do muammad tamper ncdnt samod tomper nca ahsma terrpor Rdidure ot
utlabors ot dolors magrs Esbors t delors magra g labor o1 doks mgna sy
2 U1 rimad rarim Uteri o o versam, guis U rim a6 minim vertzm s

EVENTS IN MARCH

Lorem ipsum dolor sit amet, consectetur
adipisicing elit, sed do eiusmod tempar
lidunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation ullamco laboris nisi
ut aliquip ex ea commodo consequat.
Duis aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu.

EVENTS IN APRIL
Lorem ipsum dolor sit amet, consecte:
tur adipisicing elit, sed do eiusmod
tempor incididunt ut labore et dolare
magna aliqua. Ut enim ad minim ven
fam, quis nostrud exercitation ullamco
laboris nisi ut aliquip ex ca commodo
consequat.Duis aute irure dolor in
reprehenderitin voluptate velit esse.

verkam, quis resic everchation
ullamcs s il ut bl ax

Esborks sl allquip x0a
oo consaquat

resind oxertation ulamea
Inbots ikt ut s o s

For DL formats use a
two column grid.

On landscape ‘A format’ layouts use a 6 column grid to keep our layouts clean and simple. Don’t be afraid to be bold with
headlines and quotes as they enhance the page layout

17
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Typography - Don’ts

“ESTIVAL OF LIGHT

v 2 University of Edinburgh and the Scottish
Na. “nal Gallery of Modern Art are bringing
toge. er Scotland's top Scientists and Artists
toexp: -ethe theme of light at an interactive
exhibitio. and week long festival.

INSPIRING "".FLUENCE

Do not use other fonts with the

brand font.

1LWAYS HAVE A VIVID IMAGINATION,
FU'R YOU NEVER KNOW WHEN YOU
MIG AT NEED IT." JK ROWLING

EVENTS IN MARCH
Lo en e g .

FESTIVAL OF LIGHT

The University of Edinburg’ . d the Scottish National
Gallery of Modern Artars uriny g together Scotland'’s
top Scientists and Artis’ toexplc ~the theme of light
at an interactive exh’ .tion and we. " long festival.

Do not to use the bold or italic

versions of the font.

EW ARCHITECTURE

EVENTS IN MARCH

ING INFLUNCE

AT
e Y

FpEEw

Do not clutter the layout with too
many elements. Avoid combining
too many sizes of text.

November, 2008

Aleppo City Development Strategy

'NSPIRING INFLUENCE

EVENTS Ii. MARCH

Lorem ipsun. Holor sit amet, consectetur adir .icing elit,
sed do eiusmo “tempor incididunt ut labor et dolore
magna aliqua.

Ut enim ad minim ve iam, quis nostr 4 exercitation
ullamco laboris nisi ut . "quip exe? .ommodo consequat.
Duis aute irure dolor in r. “rehen’ -rit in voluptate velit
esse cillum dolore eu fugia "' s pariatur.

Excepteur sint occaecat cur de 3t non proident, sunt in
culpa qui officia deserun® nollit . vim id est laborum.

EVENTS IN MARCH

Lorem ipsum dolor .it amet, consectet. -adipisicing elit,
sed do eiusmod * .mpor incididunt ut laL ‘re et dolore
magna aliqua.’ . enim ad minim veniam, ¢ s nostrud
exerdtation’ amco laboris nisi ut aliquipex a.

Do not use long (wide) columns of

type.

18
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PHOTOGRAPHY

Introduction

Photography is a key part of the ALEPPO CDS brand. Our images should
be thought-provoking and inspiring. They should demonstrate a
knowledgeable perspective of Aleppo, not just a tourist’s eye view. We
want to show a unique, unexpected and surprising angle on Aleppo.
They should be warm with an element of vibrancy, depicting natural
actions and emotions of people within them. Images should create a
sense of place and capture all aspects of CDS in Aleppo from local
economic development to the environment. It is important to show the
mystical side of the city as well as a refreshing side.

We have divided our photography library into 4 main sections: ICONIC,
UNUSUAL PERSPECTIVES, ABSTRACT and PEOPLE.

Use the images that you feel are most relevant to the message you are
trying to communicate.

November, 2008 INiTRYe

Photographic Checklist
e Is the image dramatic and inspirational?

e Does the image have a natural warmth?

e Is the image thought-provoking, unique and refreshing?

e Has photographic excellence been achieved? e.g. good color
contrast, engaging subject matter, interesting use of light and a
strong composition?

e Does the image feel balanced in color? - e.g. not overly bright or
artificial in color?

e Is the image clean and simple with a clear focal point? i.e. not busy,
cluttered and complicated?

e Have you got the most impact from your image? e.g. can you
present it or crop it in a better way?

19
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November, 2008
Photography - Iconic

Bold, classic or modern images of the city that help spark our imagination and shed a new light on the familiar.

20
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Photography - People

Vibrant images of people that add life, warmth and human color.

November, 2008

21
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November, 2008

Photography — Unusual perspectives

Inspiring images of Aleppo detail that look closely and imaginatively at locations and objects.

22
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Photography - Abstract

Thought-provoking, atmospheric images that add mood and character.

23



The ALEPPO CDS Brand Manual

GRAPHIC DEVICE

The lines
The lines within our logotype can be used as a dynamic graphic device. They
can be used to dramatic effect to support narratives, stories, facts and
timelines.

The following pages illustrate how to use them correctly to create impact
and recognition in brand communications.

November, 2008

24
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¥ Development Strasegy

Graphic Device - Cropping

Here are some examples showing how the lines can be cropped successfully.

Always bleed the ends of the lines off the page You can use the lines at 90°

You can use the line along the top edge You can use the lines on photographs You can use the lines at 45°

25
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Graphic Device - Using the lines with color

HOW WE
CHANGED
THE WORLD

TOUR GUIDE MANLIAL

1997
ROGLIN INSTITUTE
Dolly the shsep Chonedd

1576
ALEXANDER BELL
W e BaphoTe.

(LR
JOSEPH LISTER
hams

The lines can be used as a device to
support narratives, stories, facts,
quotes and timelines. You must never
touch the lines with any other graphic
elements or the logotype

November, 2008 :Mﬁm‘”m\

’ HOW WE
CHANGED
THE WORLD ACHIEVING THE VISION

TOUR GUIDE MANUAL

text
text text text text
text text text

text
text text text text
text text text

text
Text text text text
text text text

Using colored lines to support facts on a Using the lines on a colored background.
white background.

26
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Graphic Device - Using the lines with photographs

Predominantly dark Predominantly light

Always use the special white transparent line artwork on dark  Select the most complimentary color of lines from the ten brand colors for
photography. Using photographs with one main tone or color will get the  the photography. Do not select a color that clashes or fights with the color
best result. or tone of the photograph. Do not select white lines on light photography.

27
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ppa City Development Strategy

Graphic Device - Don’ts

i)

Aleppa City Developms, Strategy

1

Never use the lines so close that Never use one of the lines on its Never use the lines so small that Do not expose the ends of the
they become unrecognisable. own they conflict with the logo lines. The lines must always bleed
off at the edges of the page

r.N(i))

Never touch the lines with type or Never use different colours of lines Never stretch the lines out of Never repeat or overlap the lines
any other graphic elements. Never and logotype together. proportion or use angles other
put logo underneath/within lines. than 90 or 45 degree increments
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Graphic Device - Don’ts

Predominantly dark

Do not use lines on busy, complicated or multicolored images

November , 2008 muﬁ“-”-'m \

Predominantly light

L
<

Never obliterate important focal points of a photograph with lines
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TONE OF VOICE

What is tone of voice?

November, 2008 INiTRYe

Tone of voice means how we say what we say. The words the CDS use send signals about it - they show its audience what it represent as a brand and helps
them to understand what the CDS stands for. The way The CDS talk as a brand is as important as the way it look. This simple guide will help the CDS team

find the right words for the CDS.

Why is it important?

The words The CDS use reflect its personality, so the more consistently The CDS use them the more coherent its brand will be.

How we use words

The CDS tone of voice stems directly from its brand values - they help guide us in what we write.

authentic

The CDS is straightforward and authentic. It
doesn't use complicated jargon and big talk
that no one understands. It gives clear and
decisive directions with what it describes, it is
respectful of others — it tries not to assume.
It uses simple and direct words, it tries to
write in a warm style that is understood and
appeals to all.

The CDS is NOT: Impersonal, complicated and
cold.

vibrant

The CDS is optimistic - bursting with
energy. It should use words that reflect this
energy. Bold striking headlines that are
alive with excitement — it lets its passion
and enthusiasm shine though.

The CDS is NOT: Loud, brash and
intimidating.

determined and confident

The CDS has a sense of self belief; it is direct
and accurate in what it says but it always
display a sense of modesty. If it is talking
about an aim or goal — it is direct, and
matter-of-fact. It doesn't need to use
excessive  exclamations or  gushing
descriptions.

The CDS is NOT: Arrogant, aloof and
superfluous.
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